Zania Oborski

Brand Manager

¥ zania.oborski@gmail.com
e (518)208-4892
Q Buffalo, NY

EDUCATION

Master of Business Administration
in Marketing at Columbia Business
School, New York, NY

Mar 2013 - May 2017

Relevant Coursework: Consumer
Behavior, Marketing Strategy, Digital
Marketing, Brand Management, Market
Research, Pricing Strategies, and

Integrated Marketing Communications.

LINKS

linkedin.com/in/zaniaoborski

SKILLS

CRM Mastery

SEO Strategy

Data Analytics

Market Insights

Brand Architecture

Digital Ecosystem

Competitive Analysis

Cross-Channel

Stakeholder Engagement

LANGUAGES

English

Dutch

PROFILE

Strategic leader with 8 years of experience in brand management, adept

at driving growth through innovative strategies and cross-functional
collaboration. Skilled in market analysis, brand positioning, and cultivating
customer loyalty to enhance market presence.

EMPLOYMENT HISTORY

® Brand Manager at Procter & Gamble, NY
Mar 2025 - Present

» Spearheaded a cross-functional team to launch a new product line,
resulting in a 27% increase in market share within the first year and
capturing key demographics.

» Developed and executed brand strategies that boosted annual
revenue by $15.4 million while enhancing overall brand equity and
customer loyalty.

 Orchestrated comprehensive marketing campaigns, leveraging
data-driven insights to achieve a 32% improvement in consumer
engagement across digital platforms.

@ Assistant Brand Manager at Unilever, NY
May 2021 - Feb 2025

» Spearheaded a cross-functional team to launch a new product line,
achieving a 12% market share increase within the first six months.

 Orchestrated brand strategy revisions that resulted in a 23% boost in
consumer engagement and improved brand loyalty metrics.

 Led negotiations with key suppliers, reducing production costs by 7%,
enhancing overall profitability for the division.

» Developed and implemented data-driven marketing campaigns that
elevated sales by 18% over the fiscal year while maintaining
budgetary constraints.

® Brand Coordinator at L'Oréal, NY
Apr 2017 - Apr 2021

 Developed and executed a comprehensive brand campaign,
increasing product visibility by 27% across digital platforms within six
months.

* Led a cross-functional team of 12 in launching a new product line,
achieving sales growth of 18% in the first quarter post-launch.

 Streamlined collaboration processes with external agencies, reducing
project turnaround time by 15% and enhancing campaign efficiency.

CERTIFICATES

Digital Marketing Institute Certified Digital Marketing Professional
Nov 2023

Chartered Institute of Marketing Diploma in Professional Marketing
Dec 2021

MEMBERSHIPS

American Marketing Association

Chartered Institute of Marketing
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